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Introduction

Every year in the United States and in
countries all over the world, people are
using the Internet with increasing
frequency. If a company or individual
business owner wants to enjoy a piece
of the market share, it is vital to get the
most out of their Web-Site.

In 2000, in the U.S., just over 44% of the
population was using the internet; in
2009 that number jumped to 74.1%.

Not surprisingly, the highest percentage
of Internet users is under age 18, but
even older users go online. In fact, 40%
of users above the age of 66 go online;
a level that has increased from 29% in
2000.

The amount of time that the average
Internet user spends online has grown
every year. Today that number exceeds
eighteen hours per week.

It is more important than ever to

increase the value and the traffic to your
existing Web-Site.
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Problem Statement

Getting people to visit your site can
be difficult. Getting conversions after
you get them to your site can even
more challenging. When you are
working with a professional to design
your website, it is vital to ensure they
include some essential components:

» Easy to use site navigation that
follows users throughout your
site

» Valuable and updated content

> “Call to Action” statements that
entice visitors to other areas of
your site.

> For sites with a lot of content,
provide a search function so
visitors can find what they are
looking for easily.

» Your website should load within
12 seconds with a 56K
connection. Statistics show that
you will lose about 45% of your
visitors if your site doesn’t load
quickly. There are free web tools
to check your website’s load
time.

» Because your website is a virtual
representation of your company,
your customers will judge you by
the appearance of your website.
Your site should be well
balanced and visually appealing
in order to make a good
impression.

Even if your site is designed
properly, there is no guarantee that
you will get traffic or that your site
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will even get indexed properly in search
engine databases. In fact, if you only
consider the look of your site and don’t
consider how it will perform on the
search engines, you could be missing
out on potential customers. The majority
of users simply will not be able to find
your site on the Internet.
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Google continues to lead in the search
engine business. In fact, as of April
2008, Google was used for 61.6% of all
searches. For this reason, this paper
will focus on optimization for Google.
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Key Words and Meta-Tagging

Key words and Met-Tagging is a
useful tool in order to ensure your
website places well when those
keywords or phrases are part of a
user’s web query.

Meta-Tagging is the code in your
HTML that is invisible to the visitors
of your web site, but are read by
search engine web crawlers.

This code is used by a large
percentage of search engines as one
of the many guides on how they will
index your site. The main Meta-
Tags are the title, description and
keyword tags.

The title tag should include only the
main keywords. The least amount of
words that you can place in the title,
the more weight Google will give to
each of the words and the higher you
will rank. The title is the most
important piece of information search
engines use to index web pages. It
should include the name of your
company or URL as well as three to
five important key words. Key words
are very important in building a web
site’s traffic. You should do keyword
research in order to find the best
words or phrases for your audience.

The description tag describes your
site’s content, giving the search
engine’s  spiders an accurate
summary  filled  with  multiple
keywords. You should also use
descriptive sentences or paragraphs
that are relevant to your site or page.
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The keyword tag should contain a list of
words that are relevant to the content of
your web page.

Statistics show the average web-site
does not have this meta coding
embedded into the source code of their
web-site. By taking this one step, it puts
you above the competition. There is a
certain algorithm that web crawlers
follow and the meta coding can help to
get your site indexed correctly.
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Site Mapping

Websites are getting larger and
much more complicated than they
ever were in the past. Your visitors
need to have a map in order to find
all the pages within your site, but
even more importantly, the search
engine spiders need to be able to
read that map as well. The site map
gives them a simple navigational
tool. There are three main benefits
to having a site map.

» The site map is a text file that
instructs search  crawlers
about how many links are
present on your site and
where to find these links and
content.

» Often technologies that are
used to assist in reading web
pages such as web page
readers and screen readers
can only follow text links. It
may not always be possible to
show a text link to every other
page within your site, so a site
map takes care of that
problem.

» Search engine spiders like
text and text links. If they
cannot follow a text link to a
page of your site, it might not
get indexed. Make it easy for
the spider to index all of your
pages through a site map.

A site map consists of the two things
that search engines need: text & key
words. To build a good site map
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combine relevant key words with
hyperlink text links.
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As an example, your site map may have
a link to your webpage about your
website promotions, so your hyperlink
should contain the words” website” and
“promotions” and link directly to that
page within your site.

A site map does not need to be
complicated. In fact, it shouldn’t be. You
need to place a prominent link to your
site map on every page and label it “site
map” to allow for a quick and easy way
to get an overview of the site without the
need to scroll through the web browser.
More important though is the site map
that is in the root directory of your web
site for the search crawlers.

A well planned site map can ensure
your Web site is fully indexed by search
engines.
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Google AdWords

No Matter what your budget, you can
use Google AdWords to increase
traffic to your site. What makes this
feature affordable is that you only
pay if people click on your ad.

You create your own ad and choose
key words or phrases that are
related to your business. When
people search on Google using your
keywords, your ads may appear next
to the search results. Your ad
appears to potential clients that are
already interested in your business
or service. Potential customers can
simply click on your ad to make a
purchase or to learn more about your
product or service.

GOUS[C

AdWords

By using your keywords or phrases
and Google’s contextual targeting
technology, they can automatically
match your ads to WebPages that
are most relevant to your business.
As an example, an ad for a digital
camera might show up next to an
article reviewing digital cameras.
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You can also set your ads to appear
only to people searching in a particular
city, region or country. It's easy to
target potential customers, even within
20 miles of your front door.

Google’s placement performance report
allows you to have visibility into where
your ads appear. You are able to
review the ad’s performance on a site-
by-site basis to see the impression,
click, cost and conversion data. You
can use this data to identify the best
performing sites and target the sites that
have more value.

Finally, you can set your own daily
budget. There is no minimum spending
requirement. The amount you pay is up
to you. You can set a daily budget and
a maximum cost per click on your ad.
Google provides cost estimates so you
can make informed decisions about
choosing keywords and maximizing your
budget.
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Google Optimization Tool

Google’s website Optimizer is a free
tool that allows you to increase the
value of your existing website’s
traffic by testing and optimizing the
content and design. It helps to
increase revenue and return on
investment.

By using Google’s web-based
interface, you provide them with the
content you would like to test.
Testing items can include headlines,
images or text. You also provide the
design alternatives. The optimizer
will show the content and design
alternatives to your site visitors. The
tool then tracks which combinations
lead to the highest conversion rates.

Benefit 1
Increase sales and conversion
rates: Identify the content

combinations that drive conversions
and increase return on investment.

Benefit 2

Increase time spent on your site:
Uncover your best content and
capture more attention.

Benefit 3

Eliminate guesswork from site
design: Don’t base your design
decisions on assumptions. Leverage
data from real visitors.

Benefit 4

Improve your landing pages:
Reduce the number of potential
customers that are lost through
ineffective landing pages. Testing
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makes it easy to fix and deploy
compelling landing pages.

Benefit 5

Get More Leads: Streamline your
online lead generation forms to get the
data you need without losing potential
leads.

Benefit 6

Decrease your cost per acquisition:
Use testing to drive conversions and
lower your cost per acquisition.

Benefit 7

Settle office disputes: If you're not
sure which design to use, don’t ask your
colleagues, run a test and let your
customers and potential customers
decide.

2) Convert Visitors

3) Retain & Grow to Customers

Customers
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Testing Recommendations

It is extremely easy to set up testing by using the Website Optimizer, but you will
benefit from doing some planning before you begin. You will learn what works best
after you have run a few experiments.

> Test a page that gets a lot of traffic: It is easier and faster to optimize a page
with more traffic.

> Test a few different things: You can test multiple items to see which
combination works the best. Different choices will have an impact on the
other options.

» Pick a high volume conversion goal: If you use a conversion goal that doesn’t
happen often, it will take much longer to find the most effective content.
Choose something that happens more frequently.

> You are the best judge of what will work for your site. The optimizer just gives
you the tool to test your theories.
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Summary

Whether you are working with a
professional or designing your
website yourself, it is important to
remember the important steps that
you need to take that go over and
above the design of your site. It
doesn’t do any good if you have a
well designed site that loads quickly
and has great content if your
customer cannot find you.

Do yourself and your business a
favor by doing the things that will get
more traffic and more return on your
investment.

» Do some research on
appropriate keywords and set
up the meta-tagging for your
title, heading and keywords.

» Set up your web site with a
site map that makes it easy
for web crawlers to find you.

> If you want to drive more
traffic to your site, try using
Google AdWords to get your
business in front of your target
audience.

» Finally, run some tests with
the Google Optimization tool.
By using this tool, you will be
getting the opinions directly
from the visitors to your site.
You will have the data to back
up your design and layout
decisions.

on24web 9

Jddviared Begch Prefaences Lmeuses Tosly SeuckSay
GO ;_Jg[e fretersmnt barymand phease Googs Search

prages | Grouss | Cirecon | Mews
1| a0 190 Wi T A CRASEE PR

Frowes 1 10 of eaeut 3TR000. £33 n a7 ce I,

A A AT w58 Sattl B M Dt 6. TR 60t ) W AR
. xlwmﬂm THEFINCE DS PIET B2F INthe o ere T BHEC S BErch phuane
A TSR - | B - S - S B

\rr rlh—ﬂmy Tatad Lbaice. izt Hmhnn
i comaan e sn 5 B Erory Wimad bnichy gid Frani™age

2 WL N e =T'hcr| | -t ™ Fix D HeRing guaneien

SIII-“' LRI, 12k e g o, nik Saes.

.Joug[e S

thLr\'w(‘wnw
I pasts ﬂlﬂ!r‘
e S LN ’

[ ESTLTE -.'.'-":

iy Mating . Total
waiwsim iy et Wour Wab Sita Hara

i P
i "m;,?q,“: £ deecriplion of vour wab fage wo skl bo lecaked bore, Thi doseription would

et bl 4 ulckly revasl the relevancy of your e loihs weasrs sslecled search phvase,
Cleay v I P i

R et agaerey  WRYOURSILA comy - 1tk - Cached - Simiar pages

of o Geagrical é—.ry.m.m W

Mews |

SEs raﬂp.m,n fortodal chesice osting, Resulsi-

hhlunﬂihu COMpanies, 20 many 0 ehoose o et ileeh hogting in
Ians., Lyous wanl aese a TokslCholce™. Web Hosting guaram
nrrererwmm ueslgn, B prc-gmrr-mmyanu an
Flli -.] 3!, Shgners = Fulls

References:

About.com
www.about.com

Article Alley
www.articlealley.com

eMarketer:
www.emarketer.com

Google:
www.google.com

Search Engine Watch:
www.searchenginewatch.com

Optimization: Increasing the value and traffic to your web-site




on24web
Always on 24 hours a day for
your web design and hosting needs

For more info contact us at:
bizdev@on24web.com
(510) 772-9872
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